


About Stile



• Stile was founded by the "House of Habib" in 1978 which is one of 
the largest groups of Pakistan.

• House of Habib is a reputable group with market reputable names 
like;

• First private sector enterprise & Market Leader in the Ceramic and 
Porcelain Tiles industry of Pakistan.

• We were incorporated in Pakistan as a Public Limited company and 
listed on the Pakistan Stock Exchange Limited.

• We have Latest state of the art plants producing tiles for every 
market segment.

• ISO 9001:2015 certified from Lloyd Quality Assurance.



Why Stile?
• We are committed to provide the Best Quality products to our customers.

• Stile is the only Brand in Pakistan certified on ISO standards by Centro Ceramico, Italy.

• Stile is also the only brand making Real Porcelain Tiles in Pakistan of water absorption less than 0.5%

• We have acquired Latest European technology to produce best quality tiles.

• Stile is the first brand in Pakistan which introduced digital printing in the year 2013.

• Research & development is the backbone of Stile where we invest heavily.

• Development of Human resource is our success.

• Our strength is our Huge dealership network which has spread over to 300 plus dealers from Karachi to Gilgit.

• We are the only vertically integrated tiles manufacturer. Having retail presence with 15 company operated 
retail outlets currently operating in Karachi, Hyderabad, Lahore, Faisalabad, Multan, Peshawar, Rawalpindi and 
counting.



TESTED & CERTIFIED QUALITY STANDARDS BY CENTRO CERAMICO 

Centro Ceramica – Bologna, Italy
Centro Ceramico is a Research and Experimentation Center for the Ceramics Industry, founded in 1976 and managed by 
a University Consortium which includes: 

• Alma Mater Studiorum University of Bologna 

• Confindustria Ceramica 

• ANCPL Emilia Romagna.

Specialties
• Research and technology transfer, 

• Testing and analysis of ceramic materials, 

• Services and technical assistance for the ceramics industry, 

• Support and development of technical regulations, 

• Advanced training, and Design skills - European / National / Regional Band



Average Production (Monthly)approx.

1,100,000 sqm



Product Portfolio



PRODUCTS RANGECERAMIC TILES

PORCELAIN TILES

VITRIFIED TILES

NANO POLISH GLAZED POLISH GLAZED MATT

OUTDOOR TILES WOODEN PLANKS 



24 x 48 |  ELT – Stoneage Dunes



24 x 48 |  ELT-GP-004 Grey White Glossy



6 x 37 |  E-WP-003 | WOODEN PLANKS



24 x 24 | E-SC-LP-004 | LAPPATO



24 x 24 | E-SC-MI-002 DARK BROWN MATT | MICA



24 x 48 |  MASJID COLLECTION



BUILDING MATERIAL 
PRODUCTS

Stile Bond
Grout

Latex 73 
and

Epoxy Flooring



Stile Emporium & Design Studio



BAHAWALPUR EMPORIUM



BAHAWALPUR EMPORIUM



BAHAWALPUR EMPORIUM



BAHAWALPUR EMPORIUM



BAHAWALPUR EMPORIUM



BAHAWALPUR EMPORIUM



BAHAWALPUR EMPORIUM



BAHAWALPUR EMPORIUM



MULTAN EMPORIUM





PESHAWAR EMPORIUM



DHA BUKHARI – KARACHI EMPORIUM









VISUALIZER



360 VIRTUAL TOUR



360 VIRTUAL TOUR



ARCHITECTS USING VISUALIZER



SOCIAL MEDIA PRESENCE







ENGAGEMENT WITH ARCHITECTS 
RECOMMENDING STILE PRODUCTS











DIRECT SALES

Business expansion 
of emporiums and 

direct sales to 
projects

PRODUCT MIX

Improve product 
mix to improve 
overall margins

EFFICIENCY

Bring in cost 
efficiency to offset 

inflation

VOLUMES

Sustain the 
Optimized volumes

FOCUS AREAS – WAY FORWARD



FINANCIAL HIGHLIGHTS
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KEY HIGHLIGHTS FY 2020-21
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KEY CHALLENGES
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KEY CHALLENGES – 2021-22

1. MARKET CHALLENGES
• REQUIREMENT OF GETTING DEALERS TO BE REGISTERED UNDER SALES TAX ACT 1990
• NO SALES BEYOND Rs. 10 MILLION PER MONTH / Rs. 100 MILLION PER MONTH TO UNREGISTERED PERSON
• IMPACT OF 108B OF INCOME TAX ORDINANCE 2001
• NEW LOCAL ENTRANTS WITH UNETHICAL MARKET PRACTICES
• RELUCTANCE ON PROVIDING CNICs.

2. COST IMPACTS:
• VULNERABLE EXCHANGE RATE PARITY
• CONTINUOUS INCREASE IN COST OF ALTERNATE ENERGY (COAL/LPG/LNG) 
• INCREASE IN ENERGY PRICES
• UNSTABLE GAS PRESSURES 
• NON-AVAILABILITY OF VESSELS AT INTERNATIONAL PORTS RESULTING IN INCREASED OCEAN FREIGHT
• GIDC – UNCERTAINTY

3. COMPETITION
• NO LEVEL PLAYING FIELD FOR ALREADY ESTABLISHED TILES MANUFACTURERS (Facilitation to new industries establishing in SEZs)
• BUSINESS PRACTICES OF LOCAL COMPETITION – DEALING WITH UNDOCUMENTED ECONOMY
• SMUGGLING FROM NEIGHBOURING COUNTRIES
• LOW ITPs OF TILES IMPORTED FROM ALL ORIGINS



Q&A

THANK YOU!


